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PERCEPTION | PRO
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PERCEPTION |PRO
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4 MAIN TASKS | EDUCATION
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4 MAIN TASKS | RESEARCH & SCIENCE
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4 MAIN TASKS | LEISURE ACTIVITIES
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4 MAIN TASKS | CONSERVATION
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CONSERVATION | EX-SITU & IN-SITU 
Allwetterzoo Muenster 
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CONSERVATION | EX-SITU & IN-SITU 
San Diego Zoo Global
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CONSERVATION | EX-SITU & IN-SITU 
Wildlife Conservation Society

dan pearlman | Experience Architecture | Zoo Design Conference | May 2019 | 13



CONSERVATION | EX-SITU & IN-SITU 
in cooperation with Tierpark Berlin
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AS PART OF OUR HOLISTIC APPROACH, 
CONSERVATION SHOULD BE IMPLEMENTED IN THE 

STRATEGIC DEVELOPMENT AND SHOULD BE 
CONSIDERED IN DESIGN & COMMUNICATION
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DESIGNING CONSERVATION | LANDSCAPE
Chester Zoo | Islands
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DESIGNING CONSERVATION | LANDSCAPE
local flora & fauna
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DESIGNING CONSERVATION | ARCHITECTURE
Munich Tierpark Hellabrunn | fish breeding station
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DESIGNING CONSERVATION | ARCHITECTURE
Chester Zoo | Sumba School House
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DESIGNING CONSERVATION | ARCHITECTURE
Zoo Wuppertal | Fuhlrott Zentrum
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DESIGNING CONSERVATION | ARCHITECTURE
Zoo Berlin | Rhino & Tapir exhibit
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COMMUNICATE CONSERVATION | EXTERN
Monterey Bay Aquarium | Seafood Watch
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COMMUNICATE CONSERVATION | EXTERN
Chester Zoo | Palm Oil Campaign
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COMMUNICATE CONSERVATION | RETAIL
Zoo Zurich | sustainable products Loro Parque | recyclable water bottles
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COMMUNICATE CONSERVATION | GASTRONOMY 
Zoo Hannover | Farmers Market & local products
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COMMUNICATE CONSERVATION | WITH VISITORS
Australia Zoo
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EXPERIENCE CONSERVATION | COURSE OF ACTION
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At the embarkation point the Treasure 
Quest and it’s analog or digital collecting 
system will be introduced.

Treasure Board give in each zone informa-
tion on natural treasures. They also hold 

collection points for the quest.

Hidden Treasures are spread along the path 
to be discovered.

Supersigns are positioned at the bridges to 
mark the transition into a new zone.

The collection system leads to the Point 
of Achievement. Through the expedi-
tion the visitor learned about various 
treasures and here he finds out why is-

lands are treasure houses. So the achievement 
is the knowledge “Islands are treasure houses”. 
(Knowledge is the key)

04 Treasure Quest | Course of Action

Start

Goal

On the Islands Wildlife Exhibition the visitor dis-
covers wonderful and divers treasures of nature.
As tool of communication there will be two differ-
ent characters introduced who escort the visitor 
on their treaure quest.

Both characters give information and hints:
One from the persepective of cold science and
the other from a more emotional view on the top-
ics (hot stories).

Start

Goal
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03 Communication | The Mission

1. The overarching message
Islands are treasure houses of unique and fragile 
plants and animals. This is why they are a focus 
for our conservation work.

2. What makes a landscape, an ani-
mal or a culture a treasure?

Uniqueness
• Isolation
• Evolution
• Endemicity 

Fragility
• Natural Disasters
• Climate Change
• Human Impact
• Disease
• Imbalance in Nature

3. Wildlife expedition
Throughout the visitor‘s journey, there are ap-
proximately 16 scenes which will focus on one 
or more treasures depending on the vegetation 
zone and species. Each zone will be represented 
by an conservation team referencing to real con-
servation programs where applicable.
The Jungle River Cruise is embedded into the 
overall expedition allows the visitors to relax and 
enjoy the beauty of the Islands’ landscapes and 
animals with all senses.

What’s the treasure?
What makes it unique? What makes it fragile?

What is Chester Zoo doing to protect the treasure?

What can you do to protect the treasure?

AnimalsLandscapes Culture

Ecosystem

Act for Wildlife!

Islands
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EXPERIENCE CONSERVATION | AUTHENTIC SETTINGS
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EXPERIENCE CONSERVATION | INTUITIVE STORIES
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EXPERIENCE CONSERVATION | DIRECT ENCOUNTERS

dan pearlman | Experience Architecture | Zoo Design Conference | May 2019 | 30



EXPERIENCE CONSERVATION | PERSONAL MESSAGES

dan pearlman | Experience Architecture | Zoo Design Conference | May 2019 | 31



EXPERIENCE CONSERVATION | PERSONAL MESSENGER   

dan pearlman | Experience Architecture | Chester Zoo | Islands | 22. February 2012 | 20 

03 Communication | Personal Messengers

Treasures of nature
On the Islands Wildlife Exhibition the visitor dis-
covers wonderful and divers treasures of nature.

Personal communication
As tool of communication there will be two differ-
ent characters introduced who escort the visitor 
on their treaure quest.

Both characters give information and hints:
One from the persepective of cold science and
the other from a more emotional view on the top-
ics (hot stories).

With each story, information on the treasures of 
the Islands is given, thus a positive message is 
submitted.

AnimalsLandscapes Culture

Treasures are...

Cold science characteristics
• Handwritten information in blue
• scientific facts
• detailed scientific colored illustration

Hot stories characteristics
• Handwritten notes in red
• fun facts
• rough pencil sketches
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EXPERIENCE CONSERVATION | PARTICIPATION
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04 Treasure Quest | Treasure Boards

Want to hear the amazing cal l 
of the Cassowary...Push the button!
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EXPERIENCE CONSERVATION | PUBLICISE ACTIVITIES
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03 Communication | Publicise Conservation Activities

What is 

Chester Zoo
doing to help?

What you can do

to help?

All messages given through the information sys-
tem or personally through the Chester Zoo staff 
are scientific messages told in a personal and 
storytelling way. 

•	Cold science embedded in hot stories.
They focus on ...

•	Case Histories
•	Personal Stories
•	Field Research
•	Act for Wildlife
•	Finding Solutions

With each story, information on the treasures of 
the Islands is given, thus a positive message is 
submitted.

The background of the story told is often seri-
ous. Most treasures are threatened, and the only 
chance to save them is through everyone’s ac-
tion.

•	Financial Support
•	Recycle, Reduce, Reuse
•	Purchasing Decisions
•	Consumption
•	Waste Management
•	Pollution
•	Caring for the Environment

Chester Zoo Team building bridges for Orang Utans
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EXPERIENCE CONSERVATION | HUMANISE CONTENT
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03 Communication | Humanise Content

Throughout the Islands, the visitors will get in-
volved and asked to act themselves in the Points 
of Engagement (POEs).

•	personal animal encounters
•	information points
•	photo points
•	simple interactive exhibits
The aim here is to empower the visitors to make 
lifestyle changes. 

Thus messages are sought to be communicated 
in a positive way:
Less loss, more love!

Deforestation binoculars:
Save the primary rainforest!

Warty pig photopoint:
Save the last mohican!

Worn-out path to engage?
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COMMUNICATION| ACHIEVEMENT
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04 Treasure Quest | Collection System

Treasure Map
Each visitor can get his own map for the quest to 
collect treasures on the expedition.

Collection System
Stamps are an analog collecting system that are 
succesfully used. For Islands the stamps show 
the top animals as main treausres the visitor 
finds on his expedition.
Additional the visitor finds letters inside the 
treasure boxes, that he has to note in the correct 
order on his map. 
Both collection items can be adjusted to differ-
ent topics, so the visitor can experience various 
treasure quest with each visit.
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04 Treasure Quest | Achievement

Foreign Term
The Letters the visitor collects on his treasure 
map form a foreign term in one of the languages 
of the geographical zones of Islands. 

Translation
A translation and explanation of this can be 
found at the point of Achievement.
This statement is reflecting a feeling or state of 
mind the visitor gained through his Islands expe-
dition.

Act for Wildlife
Having experienced the beauty and wonder of 
Islands, the visitor is fullfilled with the wish to 
take care of these treasures.
This is the ideal state to get the visitor to act!

Cinta alam

Translation at Point of Achievement

?

Foreign term collected on the treasure quest

Love of nature

e.g. Indonesian

Act for Wildlife!

!
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DELIVER POSITIVE MESSAGES 
TO EMPOWER PEOPLE WITH KNOWLEDGE!
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Thank  you!
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